






Through support for academic and industry research, FARE 

promotes the development of new therapies and offers hope 

for effective treatments.

Fueling Progress Through 
Targeted Research
The world’s largest source of private funding 
for food allergy research, FARE serves the 

food allergy community by supporting the development 
of evidence-based approaches to prevention, diagnosis, 
management and treatment. Since 2015, FARE’s 
investment in research has exceeded $10 million.

World-Class Care for 
Patients
The FARE Clinical Network 
expanded to include 27 
centers of excellence. 

This collaboration brings top institutions 
together to ensure that food allergy 
patients across the country have access 
to state-of-the-art diagnosis, care, 
research and clinical trials.

Another LEAP Forward to 
Prevent Peanut Allergy
LEAP-ON, a follow-up to the trailblazing 
LEAP study (Learning Early About Peanut 
Allergy), showed that feeding peanut early 
to babies at high peanut allergy risk gave durable 
protection against peanut allergy that was not lost when 
the children avoided peanut during their sixth year of life. LEAP 
and LEAP-ON, both partially funded by FARE, led to new peanut 
introduction guidelines in 2017.

Talented Scientists Convene to Share 
Findings 
More than 100 researchers, government offi cials, 
industry representatives and food allergy advocates 
attended the fourth FARE Research Retreat. Progress 
reports by recipients of 2015 FARE Investigator in Food 
Allergy awards highlighted the value of these multiyear 
grants in recruiting researchers to the food allergy fi eld.

A Patient Voice to Shape 
the Path of Research
Through regional and national 
participation in FARE’s newly 

established Outcomes Research Advisory Board, 
food allergy patients and their representatives 
partnered with key stakeholders to develop a 
patient-centered food allergy research program 
informed by real-world experiences.

FARE’s annual benefi ts – the 
Food Allergy Ball, the New York 
Spring Luncheon and the Chicago 
Spring Luncheon – raised nearly 
$3.4 million in 2016 to benefi t 
food allergy research, education, 
advocacy and awareness programs. 



Corporate Partners
FARE wishes to thank the following companies that partnered with 
FARE in 2016:

CVS Pharmacy, Inc.

Don’t Go Nuts

Enjoy Life Foods

Fun World

Hy-Vee, Inc.

Learning Express

Magic Power Co. Ltd.

Mello Smello 

Michaels Stores, Inc.

Mylan Specialty L.P.

Mystic Industries Corporation

Nice ‘N CLEAN Premium Wet 
Wipes

Oriental Trading Company, Inc.

SCS Direct, Inc.

Skeeter Nut Free

SunButter 

SurfSweets

The Switch Witch

United LLC for Market Street
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Financial Overview
2016 Audited Financial Statements 

REVENUE
Individual Giving	 $   7,044,460 
Corporate Giving	 1,197,003 
Education Initiatives	 203,424 
Special Events	 3,680,715 
Other Revenue	 ________199,062 
TOTAL REVENUE	 12,324,664

EXPENSES
Programs 
Advocacy and Education	 3,205,827 
Awareness and Communications	 2,198,941 
Research	 3,872,915
Total Programs	 9,277,683

Supporting Services 
Fundraising	 2,805,116 
Management and General	  793,311 
Total Supporting Services	 3,598,427
TOTAL EXPENSES	 12,876,110

CHANGE IN NET ASSETS	 (551,446)
 
*Excludes equity investment losses and gains in Allergen Research Corporation
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